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Books to Deepen the Deodorant Course, Ranked by Priority


Send any of these as EPUBs and each can be digested into a follow-up episode. The ranking puts first the books that would most change how you read the two markets.


	Priority 1: The Joy of Sweat: The Strange Science of Perspiration, by Sarah Everts (2021), is the best single book on sweat, odor and the history of deodorant patents and advertising, written by a chemist with a Science History Institute fellowship, and it deepens episodes 2, 3 and 4.

	Priority 2: Cosmetic Dermatology: Products and Procedures, edited by Zoe Diana Draelos (third edition, 2022), is the standard clinical text on how cosmetic products work on skin, with chapters on antiperspirants, deodorants and pigment care, and it deepens episodes 3, 7 and 11.

	Priority 3: Taylor and Kelly’s Dermatology for Skin of Color, by Susan Taylor, Paul Kelly, Henry Lim and Ana Maria Anido Serrano (second edition, 2016), is the reference on pigmentation, post-inflammatory darkening and acanthosis nigricans in darker skin, and it deepens episodes 7 and 8.

	Priority 4: Stronger Than Dirt: A Cultural History of Advertising Personal Hygiene in America, 1875 to 1940, by Juliann Sivulka (2001), tells the Odorono and Lifebuoy stories in full and shows how advertisers invented the fear of body odor, and it deepens episodes 3 and 10.

	Priority 5: Antiperspirants and Deodorants, edited by Karl Laden (second edition, 1999, Cosmetic Science and Technology series), is the formulator’s handbook on aluminum salts, odor chemistry, testing methods and sniff panels, and it deepens episodes 2, 3 and 6.

	Priority 6: Clean: The New Science of Skin, by James Hamblin (2020), covers the skin microbiome and what happens when people stop using products, and it deepens episodes 2 and 4.

	Priority 7: What the Nose Knows: The Science of Scent in Everyday Life, by Avery Gilbert (2008), explains olfactory adaptation and how people perceive their own and others’ smells, which is the backbone of Out There’s first philosophy, and it deepens episode 6.

	Priority 8: Breakthrough Advertising, by Eugene Schwartz (1966), gives the awareness and sophistication framework used to place both markets, and it deepens episodes 5, 8 and 10.

	Priority 9: Styling Masculinity: Gender, Class, and Inequality in the Men’s Grooming Industry, by Kristen Barber (2016), studies how men’s grooming is sold and bought as identity, and it deepens episodes 1, 5 and 10.

	Priority 10: How Brands Grow, by Byron Sharp (2010), explains mental and physical availability, which is the right lens for a brand that lives on a Walmart shelf, and it deepens episode 10.

	Priority 11: Shades of Difference: Why Skin Color Matters, edited by Evelyn Nakano Glenn (2009), covers colourism and the global skin lightening industry, which sets the ethical boundary for Doe, and it deepens episodes 10 and 11.

	Priority 12: The first Beauty Brains book, by Perry Romanowski and Randy Schueller (2008), whose title asks Can You Get Hooked on Lip Balm, answers consumer myths about cosmetics in plain chemistry, and it deepens episode 11.

	Priority 13: I Contain Multitudes, by Ed Yong (2016), is the clearest general account of the microbiome and of why probiotic marketing claims usually outrun the science, and it deepens episodes 2 and 11.

	Priority 14: Skin: A Natural History, by Nina Jablonski (2006), explains why human skin colour varies and how melanin works, and it deepens episode 7.

	Priority 15: Soft Soap, Hard Sell: American Hygiene in an Age of Advertisement, by Vincent Vinikas (1992), covers the same advertising era as Sivulka from a different angle, and it deepens episode 3.

	Priority 16: How Brands Become Icons, by Douglas Holt (2004), explains how identity brands borrow cultural myths, which applies to Out There’s skate identity and to Dr. Squatch’s men’s club, and it deepens episodes 1 and 10.

	Priority 17: The Scent of Desire, by Rachel Herz (2007), covers smell, emotion and attraction, and it deepens episode 6.

	Priority 18: Beauty Imagined: A History of the Global Beauty Industry, by Geoffrey Jones (2010), traces how Unilever, Procter and Gamble and others built the global personal care market, and it deepens episodes 1 and 10.

	Priority 19: The Dirt on Clean: An Unsanitized History, by Katherine Ashenburg (2007), gives the long history of washing and smell before the deodorant era, and it deepens episode 3.

	Priority 20: Perfume: The Alchemy of Scent, by Jean-Claude Ellena (2011 in English), is a master perfumer’s account of how scents are built, which helps when judging Out There’s fragrance-led products, and it deepens episode 6.




