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Tracker Market Cheatsheet





What they are scared of, in one paragraph

Buyers are scared of one moment, the blank where the location of something important should be, followed by the discovery that everyone they call can take a report and nobody can say where the thing is right now. Luggage, pickpocketing and the lost wallet are three settings for that moment, so your instinct that it is all of them is right at the doorway. Most people who actually buy have lost nothing yet: they buy ahead of a trip, for a gift, or for someone they worry about, and they describe the card as insurance.




The fears ranked

First by conversion is travel and luggage. It appears in nine hundred and seventy-two of six thousand one hundred and five Spotminders reviews, holds eight of Spotminders’ top twenty-three creatives including the top one, and the outside number is that about one checked bag in one hundred and eighty is mishandled on American airlines.

Second by conversion and first by frequency is losing the wallet or keys yourself, at home, in the car or left behind, which accounts for about twelve hundred situation rows and six hundred and sixty-three lost-wallet triggers in the voice corpus, with a tracker company’s survey estimating two and a half days a year spent searching.

Third is theft, which is the loudest fear and the weakest seller. It is the largest situation in the corpus at eight hundred and seventy-nine rows, yet it appears in under one percent of Spotminders reviews, and police clear about one larceny in eight.

Fourth is the passport abroad, which the competitor funds hardest right now with two hundred and fifty-seven active product-page ads counted in a capped Ad Library pull on the fifth of November, unweighted by spend, against an outside loss rate of about zero point three five percent of passports a year.

Fifth is people, meaning the elderly parent with dementia and the child’s school bag, which is the smallest doorway and the most intense, since six in ten people with dementia wander at least once, and it is limited by the network’s dependence on passing phones.




The valley

Most of the market believes in trackers and has nothing in the wallet. The AirTag they own is eight millimetres thick and does not fit, so it goes on the keys or into a drawer. Behind that sit a set of doubts that all predict failure on the bad day: a thief will find the tracker and throw it away, the police will ignore the map, it only works on iPhones, the battery will be dead, and Bluetooth only reaches a few metres. Battery and charging is the largest objection topic at nine hundred and seventy-seven rows, wallet fit is second at seven hundred and seventy-one, and the thief-tosses-it belief is the hardest, held as a certainty even by people who bought.




The aha

Everyone a buyer would call after a loss, the airline, the police and the bank, is set up to record the loss and pay for it, and none of them is set up to find it, so the only person who can see where it went is the owner, if something inside it reports its position. That is a marketing frame resting on true facts. The supporting truths are that the card has no GPS because every passing stranger’s phone acts as its GPS, that about three quarters of mishandled bags are only delayed and a tracker shows where they sit days before the airline knows, that when a pickpocket dumps the wallet the card shows where, that half of all lost wallets with money get reported by honest finders who cannot reach the owner, and that forgetful people never recorded where they put their keys in the first place.




Five numbers to memorise

The first is zero point five five percent, the share of checked bags American airlines mishandled in 2024, roughly one in one hundred and eighty. The second is eight percent, the share of mishandled bags worldwide in 2024 that were actually lost or stolen, against seventy-four percent that were only delayed. The third is twelve percent, the share of larcenies American police clear, about one in eight. The fourth is fifty-one percent, the share of wallets containing money that strangers reported to their owners in the forty-country study published in Science in 2019. The fifth is two hundred and thirty-five against one hundred and forty-two, the count of Spotminders reviews saying the card has not been needed yet against those saying it found something.




Buyer phrases worth knowing

These are buyers’ own words from the voice corpus, for understanding only. From Spotminders buyers on Loox: “It was an awful feeling that I dont want to repeat,” “Now I have the Tracking Card in my wallet and have complete peace of mind,” “I am never going through that again,” and “Insurance is what you buy hoping that you never need to use it but glad that you have it.” From Reddit: “I have an AirTag, it’s 8mm thick - almost as thick as my wallet,” “If I were a thief I’d take the money and toss the wallet including the AirTags,” “What the airline says and what the AirTag say are not always equal,” and “I lose things like its a shitty hobby.” From Trustpilot: “They didnt advertise that it only works with iPhone.”


