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Episode 4: The Journey


Every buyer of a tracking card has walked a road to get to it, and most of the road is made of things that almost worked. This episode walks that road in order, from the person who has never thought about tracking anything, through the scare that starts the search, through the AirTag, Tile and the first generation of wallet cards, to the rechargeable card we sell. At each step you will hear what the buyer believes, what she buys, why it half-works, and what she says about it in her own words. At the end we look at four special tracks that branch off the main road: the traveller, the person with ADHD, the Android household and the caregiver.




Step zero: nothing

The starting point for most people is a belief that they do not need one. The careful person says she never loses anything, and she is mostly right. A Reddit commenter in r/apple wrote, “damn, I love the idea of tracking things but I never lose anything lol,” and that sentence describes the largest group of potential buyers on earth. Buying a tracker for yourself carries a small cost to your self-image, because it admits that you might be the kind of person who loses a wallet. The careful person therefore does nothing, and she is comfortable doing nothing until one of three things happens: something is lost or stolen, a trip comes up, or someone she loves keeps losing things.

At this step the buyer already has protections she does not think of as protection. She has a bank that will cancel her cards, an airline that will compensate her for a bag, a phone that can find itself, and the police. In her mind those are the safety net. Episode 6 shows why that net is built to catch the cost of a loss and has no part designed to find the thing that was lost.




Step one: the scare

The corpus measures what moves people off step zero. A theft is the purchase trigger in six hundred and eighty rows, a lost wallet in six hundred and sixty-three, a gift in four hundred and sixty-nine and an upcoming trip in one hundred and fifty-nine. Smaller triggers follow: an old tracker’s battery dying in sixty rows, and an AirTag that would not fit the wallet in thirty-four.

The scare can be the buyer’s own or somebody else’s. The theft and lost-wallet triggers live mostly on Reddit, where people write in the hours after the event. A Spotminders buyer named Paul described his own scare: a week of searching, the cards cancelled, and his wife finding the wallet five minutes later, after which he wrote, “I am never going through that again with my Spotminders card!” For many converted buyers the scare was secondhand, a story told by a friend, a viral post about a bag at the wrong airport, or an ad. One Spotminders buyer who had a wallet stolen in Japan and tracked it to the thief wrote that a few of his friends bought cards right after he posted the story on Instagram.

The research on insurance from Episode 1 applies directly here. Howard Kunreuther and his colleagues have shown over decades that people buy protection after a vivid event and that the urge fades over months. The scare opens a window, and the window closes.




Step two: prevention

The first thing most people do after a scare is try to prevent the next loss, and prevention is cheap and familiar. The forgetful buyer builds a system: a bowl by the door, one fixed pocket for the wallet, keys clipped to the wallet. The traveller buys a money belt, a neck pouch, a lock, a bright luggage strap, and starts carrying on rather than checking in. The person who was pickpocketed moves the wallet to a front pocket and sometimes carries a decoy wallet with a little cash and expired cards. The car owner buys a steering-wheel lock.

All of this works partly. A front pocket really does lower the odds of a pickpocket, and a routine really does reduce how often keys go missing. What prevention cannot do is help on the day it fails, because the moment the wallet is gone, a front pocket has nothing more to say. Prevention lowers the chance of a loss and leaves the buyer exactly as helpless as before once the loss happens. The buyer usually discovers this the second time.




Step three: the AirTag

For most buyers since 2021, the next step is an AirTag, and the AirTag is named in one thousand eight hundred and fifty-six rows of the corpus, more than any other product. Apple released it in April 2021 at twenty-nine dollars, or ninety-nine dollars for a four-pack, and it is very good at what it was designed for. On a keyring it is excellent. In a suitcase it is excellent. It has Precision Finding with an arrow on the screen, a replaceable battery that lasts more than a year, and the full weight of Apple’s network behind it.

The trouble starts when the buyer tries to put it in a wallet. The AirTag is thirty-one point nine millimetres across and eight millimetres thick, a disc the size of a large coin and as thick as a stack of ten bank cards. Google’s autocomplete for “AirTag wallet” is full of the buyer’s attempt: does an AirTag fit in a wallet, is an AirTag too thick for a wallet, AirTag wallet insert, AirTag wallet holder. In the corpus a buyer on r/apple asked, “How the heck did he fit an AirTag in his wallet? Seems like that would be George Costanza style. I have an AirTag, it’s 8mm thick - almost as thick as my wallet.” Another, looking at a friend’s slim wallet, wrote that “the AirTag literally doubles the thickness.”

The market built accessories around the problem. Wallet makers, including Ridge, sell wallets with an AirTag pocket. Cheap sleeves hold the disc in a card slot. YouTube creators publish videos of people opening an AirTag and rebuilding its insides into a three-millimetre card. Each of these half-works. The wallet bulges, the round shape is recognisable, and a thief who empties the wallet can see it. A Reddit commenter wrote that “the AirTag was pretty visible, so it’d be easy to toss,” and another that “If I were a thief I’d take the money and toss the wallet including the AirTags.” The coin cell, convenient on a keyring, becomes another thing to remember, and a buyer on r/apple asked about sealed alternatives, “So I just throw it away after two years and buy another one?”

So the AirTag buyer commonly ends up in a split state that matters enormously for selling. She has an AirTag on her keys and perhaps one in her suitcase, she believes in tracking, and her wallet, the thing that would hurt most to lose, has nothing in it, or has an AirTag she took out because it made the wallet bulge. Episode 5 calls this the drawer, and it is the single most important stall in the market.




Step four: Tile

Some buyers, especially Android users and people who started before 2021, went through Tile. Tile pioneered consumer Bluetooth trackers and launched the Tile Slim, a thin square, in 2016 at two point four millimetres and thirty dollars, followed by a true card-format Slim in 2019 with a sealed battery rated for about three years. Tile works on Android and iPhone, which is its great strength.

Its weakness is the size of its network, because a Tile is found by other phones running the Tile app, or apps that license Tile’s network, which is a far smaller crowd than every iPhone on earth. In crowded places that is enough, and in most other places it is thin. One of Spotminders’ long-running ads opens on a narrator saying “I lost my bag with a tile inside and couldn’t track it,” and it ran for nearly a year against Tile’s smaller network. Tile also gates some features behind a paid subscription, and its slim models seal the battery, so a dead Tile Slim is thrown away. A buyer who came through Tile usually arrives at a card with a specific doubt: whether this network will actually see her wallet.




Step five: the first wallet cards

The first cards built for Apple’s network arrived in 2022, and they fixed the thickness problem while creating new ones. The Chipolo CARD Spot, announced in January 2022 at thirty-five dollars, was the first card on Find My, with a sealed battery rated for about two years. The Pebblebee Card arrived in May 2022 as the first rechargeable Find My card, two point eight millimetres thick and charged through a magnetic connector. The Rolling Square AirCard raised about a million euros from eighteen thousand seven hundred and seventy backers on Kickstarter in 2023, the largest card crowdfunding campaign the team found, and the original version could not be recharged. Ekster sold a solar-charged card with its wallets, and Nomad and KeySmart sold rechargeable cards that charge on a wireless pad.

Each half-worked in a way that buyers describe precisely. Of the original AirCard, a three-star buyer named Jack wrote that “You either have to send it back after it dies or you just throw it away realistically.” Of Chipolo, a YouTube commenter wrote, “I bought a Chipolo card for my wallet and within 6 months it stopped working,” followed by a story of unanswered warranty emails ending with “I trashed the card and moved on.” Ekster buyers describe a button that stays pressed in a tight wallet and beeps in the pocket, and a buyer named Lucas said the battery died within four months and the card kept announcing that his wallet had been left behind while it was on him. A Pebblebee buyer named Scooby described the anti-stalking beep making the card useless for anything left away from the owner’s phone for hours, with “the ringing tone with no way to shut it off.”

Meanwhile a KeySmart buyer on Amazon described what the rechargeable cards got right: “Other find-my products of this type are all disposable which sucks, both because of the e-waste and added cost but also because they can run out of battery at very inopportune times. With this product, you can just charge it whenever it gets to ~50% or lower battery so you’ll always have months of charge available, worry free.” That review states the case for our card’s format better than any ad.




Step six: the rechargeable card wave

From 2024 a wave of Shenzhen factories began filing American radio certifications for a rechargeable card under two millimetres thick, and a set of direct-to-consumer brands built businesses on it. Spotminders registered its domain on the twenty-eighth of February 2024 and sold its first card that April at thirty-nine dollars. CODE 118 sells a similar card at nineteen dollars ninety-five, Vantamo sells a copy of Spotminders’ offer, and Rhinokey and Ondrela sell their own versions. The team’s research found the cards share a format, about eighty-five by fifty-four millimetres and one point seven seven to one point nine millimetres thick, with five to ten months of stated battery life.

This is the step where our buyer arrives, and the reviews show the friction she meets. Thickness surprises her, with one hundred and one of Spotminders’ four-star reviews saying the card is thicker than expected. One buyer named Margaret wrote that “They’re thicker than I’d expected, so my husband’s (thin) wallet bulges a bit now,” and a one-star buyer named Debbie said the card was “About two plastic cards together.” Charging confuses her, with charging the largest complaint category across every brand in the corpus at two hundred and sixty-nine reviews, much of it about Spotminders selling its charger separately. Android excludes her if her household is mixed. Shipping from China tests her patience, with shipping and service making up one hundred and twenty-five of Spotminders’ three hundred and ninety-three bad reviews, and several buyers writing that their cards arrived after the trip they were bought for. And the left-behind alerts sometimes fire when nothing is wrong.

What she gets at the end of the road, when it works, is described plainly in the five-star reviews: a card that disappears into the wallet, a map she checks occasionally, and a calm she names as peace of mind. Many of them then go back and buy more, and one Spotminders buyer wrote, “Bought several to put in bags, suitcases, car, passport holder.”




The traveller’s track

The traveller’s road is shorter because the AirTag already solves the suitcase. She usually has an AirTag in her checked bag and adds a card for the things that cannot take a disc: the wallet, the passport holder, the laptop sleeve, the carry-on’s flat pocket. Her trigger is a trip with a date, and her biggest risk with us is delivery time, because a card that arrives after the flight is worthless to her for this trip. Several Spotminders reviews say exactly that, including one buyer whose cards arrived the day before she left and whose passport cover arrived after.




The ADHD track

The person with ADHD walks the road many times, because she loses things often and tries every system. Her first tracker usually goes on her keys, and she is often the most enthusiastic tracker owner in the corpus. A commenter in r/ADHD wrote, “I can’t be trusted with keys or a wallet - I have apple trackers in everything.” Her stall is different from the traveller’s. She knows trackers work; what she lacks is a version for the wallet that she will not have to remember to recharge or replace. Her feelings about herself are the strongest in the market, and an ad that makes her feel stupid loses her immediately. The forgiving explanation, that her brain sets things down without recording where, is the one that moves her, and Episode 6 covers the science behind it.




The Android track

The Android buyer walks a road full of exclusions. For years the good trackers were Apple-only, and Samsung’s SmartTags only work with Samsung phones. Many Android buyers bought Apple-only cards by accident. A Trustpilot reviewer wrote, “Thanks a lot for wasting my time by hiding the fact that you are an Apple only product,” and a Spotminders four-star buyer wrote, “Had to upgrade my Android to an iPhone for these to work.” Others live in mixed households and end up managing every card from one spouse’s iPhone. A Spotminders buyer wrote, “My husband has an Android so I have to set them all up on mine. He won’t be able to use the tracker unless I track it for him.” Since Google opened its Find Hub network to third-party trackers in 2024, cards that work on Android exist, and Ridge and Pebblebee have built recent ads around it. This track ends at our dual card more naturally than at any Apple-only competitor.




The caregiver’s track

The caregiver starts where nobody else does, with an AirTag that the person she cares for keeps finding and removing. Cheryl’s review describes the whole track in four sentences: an AirTag on her husband’s keys, removed and lost, then a card in his wallet that he does not notice. Her stall is the network’s coverage, and her review is often a four-star review that says it works when people are around. She is loyal, she buys several cards, and she deserves the most honesty of any buyer in this market about what a card can and cannot do.




What the road teaches

Look back along the road and a pattern stands out. Every step solved one part of the problem: prevention lowered the odds, the AirTag found keys and suitcases, Tile reached Android phones, and the first cards fitted inside the wallet. What each step left behind was a buyer who still could not answer one question on the bad day, which is where the wallet is right now, because the tool she owned was in a drawer, on a different object, on a network nobody passes, or flat out of battery. The next episode is about that bad-day doubt, because it is where most of the market stops.


